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ACHIEVEMENTS 
2015-2025

…plus

Azam Sports –
Tanzania, Kenya, 
Malawi, Zimbabwe

Suspilne – National 
Broadcaster of 
Ukraine



ACHIEVEMENTS 2015-2025
1. Made archery “easy to broadcast”

• Cheaper access via satellite and internet delivery

• Better graphics

• Solid reputation – advanced scheduling, realistic pricing

2. Wch2025 - higher number of countries available for TV by producing 
R16

3. OTT channel launched, Archery+



WHERE ARE WE NOW?

Broadcast 
everything

Some events

Little to no broadcast



SINK OR SWIM?

Rugby

Archery

Fieldhockey

Surfing

Cricket

Football

Basketball

Fencing

Climbing



MEDIA P/L
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NEW 
CHALLENGES 
2025-28



ARCHERY+ AND AUDIENCES
Archery fans

General sports/Olympics

General Public



YOUR CHALLENGES?



SOLUTIONS?

Broadcast 
everything

Some events

Little to no broadcast



Peter Hutton

Board member Saudi Pro League

Former Head of Sport, Facebook/Meta

Former CEO of Eurosport, Fox Sports 
Asia



SOLUTIONS?

Fieldhockey

Surfing



NEXT STEPS



THANK YOU
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